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USSPACECOM

Commercial Integration Branch (J811) — 3 Sections, 1 Team

Commercial Integration Innovation Industry

e CIWG e SBIR/STTR & Engagement

e JCO connections gzlggll::/TACFl ¢ RFI Management

e CIC support e Coordination

| commangcommerdal " LTSN sy outrnc
Memorandums e IJ8 Leadership
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Primary coordinator
with SSC, SpOC,
STARCOM, and other
government and
industry partners

support for engaging

with industry




USSPACECOM

Where can Commercial Industry Help Us?

USSPACECOM seeks to leverage commercial capabilities to achieve our goals of:
o Mitigating capability gaps
o Improving space architecture resiliency
o Gaining and maintaining technological advances over our competitors

Ready and relevant space services and capabilities:

o Space Domain Awareness (SDA)

o Dynamic Space Operations / Sustained Space Maneuver
o Refuel on-orbit / Service Life Extension
(o]

Satellite Communications (SATCOMSs) ... building a resilient strategic comms architecture (i.e.,
multiple orbits, having something sitting where you can move to protect against an EMP event)

Launch systems ... we must ensure there is a mix between small and big companies

o Space object identification & characterization for GEO and beyond (i.e. Rendezvous Proximity
Operations)

o
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USSPACECOM

Connect with Us

Industry Engagement Portal:

o https://www.spacecom.mil/Part
nerships-and-Outreach/Industr
y-Engagement-Portal/

e OFr use.

Commercial Integration
Workflow:

« USSPACECOM.IJ811.Commercial.

Integration@us.af.mil
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J8 Memo to
Industry

Leveraging Commert

al Space

USSPACECOM J8 Memo to Industry - FY26 (4%) Edition, October 2023

EVOLVING SPACE THREATS

U.S. Space Command (USSPACECOM), working

with Alles and Partners, plans, executes, and
o 0w vy of e They

defend national interests, and when necessary,

defeat threas.

Space capabilties enable us to protect a
S. homeland while ad

economic and se

" andinspie s 10 ur
bl proecrel

nd freedom to
operate in space.

U8, «

mercial and private industry ead the

coninaest epidly advane space echnoioge o provide commodities
his ed_expansion strengthens the global

development timelines and timely integration
Joint/Combined force operations, which are impe

SHAPING THE SPACE DOMAIN

ase of the space domain, USSPACECOM
continues to develop ideas an how o buld a hybrid architeeture o government and commercil assets with
Jehold:

 Force. This seres of memoranda provides
quirements. The Command also paricipaes in other activies ntended

capability gaps and associated operati
ay

(DoD) acquisition network
industry for capabilities aligned to our pr
evaluate capabilties and their utiit to the wa
organizations; and leveraging existing com
USSPACECOM Prior

ing for capabilities with
eial partnerships within military space operations cells,

ies and Mission Needs include:

+ Resilient, Timely Space Operational Command and Control (C2)

Integrated Space Fires and Protection
Modernized, Aglle Electronic Warfare (EW) Architecture
Eabanced Battlespace Awareness for Space Warfare
Space Eytem GerDeense

and Resilient Intelligence, Surveillance and Reconnaissance (ISR)

oot o T Tt Capacity - All Bands
Global Sensor Management: Intograted Sensor Taskiag and Data Retrieval
Rosilent Satelite C2 Architecture
+ Operational Intelligence

USSPACECOM: NEVER A DAY WITHOUT SPACE

U.S. Space
Command
Industry
Engagement Portal

fvaina

U.S. SPACE COMMAND

Industry Engagement Portal

‘What we need »

Request for
Information
(RFI)

sector i driving technological advancements that provide our Nation and Alies a dstinct

petitors and their disn tons that intentionally challenge our miltary effectiveness.
USSPACECOM il contine t0 i ways o ntgrteinnoutve commercil apabies o the Command's
warfighting architectu tof e and maintain the srategic
advantage.

Company Name (Please annotate f you are a subsidiary of another company)

. Please provide a bief overview of your company. What makes you diffeent from your competitors

the current Commercalor USG compet

10 your capabity?

. What are you looking 10 gain from this engagement?

d.Is your company American owned and operated? YesONo ; f o, where s your company registered?
. Company dassifcation (Large/Small size), number of employees.
1. Yearof company founding and whether it s publcly or pivtely owned

y HQlocation. (fforeign, please s foreign HQ and American HQ)

ievantlocations in Colorado?

act Informatio

b. Emailaddress

¢ Phone

d. Role y (CEO, CF

e. Nationaity

3. Has your company read through our "Memoto Industry?Yes Q. No O

. Whatis the specific apabiity you would fike 10 discuss and the cassiication level?

b. What s the current Technology Readiness Level TRU) of tis capabilty?




USSPACECOM

Priorities and Mission Needs

e Resilient, Timely Space Operational Command and Control (C2)

e Integrated Space Fires and Protection

e Modernized, Agile Electronic Warfare (EW) Architecture

e Enhanced Battlespace Awareness for Space Warfare

e Space Systems Cyber Defense

e Persistent and Resilient Intelligence, Surveillance and Reconnaissance (ISR)
e Communications and Data Transport Capacity - All Bands

e Global Sensor Management: Integrated Sensor Tasking and Data Retrieval
e Resilient Satellite C2 Architecture

e Operational Intelligence
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Space Systems
CommandFront Door

Improve SSC's Market Intelligence

Stay informed on the latest developments in \
I the space marketplace, including emerging |
technologies, products, services, and business

practices and trends

Understand the “Art of the Possible”

Understand space requirements and
architecture gaps. Stay open to tech push
and not-yet-defined or unknown
requirements

Build Better Relationships

. ‘ Engage and collaborate with both

% traditional defense industry and

% nontraditional space technology
companies to out-innovate the threat

Cleared for Public Release



P

ity ¢

We do not control specific funding or contracting mechanisms. However, we receive your company'’s idea, product, or service to identify the potential to close gaps in the United States Space
Force (USSF) architectures. If so, we may connect you with an event and/or with the right customer. Aligning your idea, product, or service to a relevant mission area is a critical first step in
helping you engage with the United States Space Force (USSF). Space Systems Command (SSC) Front Door helps guide you in several ways.

Contact Knowledge Path

We share access to government/industry events. We help you understand USSF mission areas. We help you navigate the government system.

Industry Days and Reverse Industry Days are in-person The Learn section of this website provides an interactive After you complete the Connect section of this website,
events open to small, non-traditional companies and matrix of USSF mission areas seeking commercial we may review your shared information, attachments, and
larger primes. Each event is an opportunity to network solutions. Working through this section may help you company details. If we identify that your solution is

with government representatives, learn about their identify the mission area(s) where your idea, product, or suitable, we may help guide you to the appropriate party
mission areas, and share potentially promising service is most relevant to a USSF mission. For added and facilitate your movement through the USSF. Our
capabilities emerging from industry. See a list of context, our FAQs and SSC Program Executive Offices FAQs can help guide you through the process.

upcoming events here. offer links to related articles and other resources.



/\  Space Systems Command About
2>  Front Door

Events FAQs

Learn CONNECT

CONNECT

Submit an Idea, Product or Service

#A Home » Connect

We're Excited to Work with You!

The Front Door is where you can engage with the Space Systems Command (SSC), either by asking a question or sharing an idea, product, or service.

Ask a Question
Before you ask your question, we encourage you to browse our FAQs.

For general questions, please ask a question here.

If you have already shared your idea, product, or service, you can ask a
question to ask any follow-up questions about your submission.

If you are a member of the US government, please ask questions only, do not
share an idea, product, or service.

After you asked your question, you will receive an auto-generated email
confirming submission and receipt of your inquiry with an ID attached. Qur SSC
Front Door team will review your question and follow up as soon as possible.

[ R osction. |
\& S ues’ lon/

Share an Idea, Product, or Service

Before you share your idea, product, or service; we encourage you to connect
with us at an event, review the Learn section of our website, and review our

FAQs.

« To provide specific ideas, products, services, capabilities, etc., please share
here.

« If you are a member of the US government, please only ask questions, do not
share an idea, product, or service.

After you share your idea, you will receive an auto-generated email confirming
submission and receipt of your idea with an ID attached. Our SSC Front Door
team will review your submission and follow up as soon as possible.

|< Share An Idea, Product, Or Service )




A

Broad - “Art of the Possible”

Specific Requirement Feedback

- “Reverse” Industry Days

trateqgic Market Intelligence / Market
Purpose 2 : 9 /
Surveillance

Objective

Control

Broad understanding of the latest
developments in the market area of interest or
inform larger strategic mission objectives

Discussions conducted early and as needed to
support future needs and capability definition

o] \/=1 i (e]a B Similar to trade shows in that industry can talk

to government leaders about their offerings

Traditional Industry Days

Tactical Market Research / Market
Investigation

In-depth understanding for an immediate and
specific procurement

Usually held prior to a Request for Proposal
(RFP) being released or major changes in a
program

Requires stricter control to ensure open and
fair competition

Contracting and Legal



Event Start End Location Event Format

(DSO) I?ual Cognitive & Dynamic Space 6/25/2024 6/26/2024 Raleigh, NC Reverse Industry Day w/

Operations concurrent 1-on-1s

MILSATCOM with CASR Component 7/1/2024 7/31/2024 ey e | REveREe [nelsy Dey wy
concurrent 1-on-1s

Space Industry Days 10/23/2024 10/24/2024 Los Angeles, CA | Conference

Space Domain Awareness with CASR TBD TBD TBD TBD (planned Reverse

Component

Industry Day)

All events are posted to the SSC Front Door portal
https://sscfrontdoor.experience.crmforce.mil/SSCErontDoor/s/



https://sscfrontdoor.experience.crmforce.mil/SSCFrontDoor/s/

oo
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Questions?



